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Metodický list/anotace: 

Materiál slouží k seznámení se základní odbornou slovní zásobou pro studenty ekonomických oborů. 

Jedná se zejména o termíny z oblasti ekonomie.  

Studenti odhadují na základě svých znalostí význam slov. V případě potřeby pracují se slovníkem.  

 



Industry 



Classification 

Industry is classified into different sectors 

• primary 

• secondary 

• tertiary  

• quaternary 



Secondary industry 

Secondary industries take the raw 

materials produced by the primary sector 

and manufacture goods and products. 

 

Examples of secondary industries:food 

processing, oil refining and energy 

production 



Tertiary industry 

• The tertiary sector is also called the 

service sector and involves the selling of 

services and skills.  

 

• Examples of tertiary employment: health 

service, transportation, education, 

entertainment, tourism, finance 



Quaternary industry 

• The quaternary sector consists of 

industries providing information services, 

computing, ICT, consultancy and R&D 

(research) 



Industrial factors 

•  power supply 

•  communications - including transport 

•  labour supply  

•  access to market  

•  grants and financial incentives  

•  raw materials 



Remember 

• There are two 'special cases' of industrial location: 

Agglomeration is a number of producers in the same 
or related industries group together. An example is 
the large number of financial companies (eg banks 
and insurance companies) in the City of London. 

Footloose industries are less dependent on specific 
geographical location. They can locate virtually 
anywhere in the world. Examples are computer 
software development, telephone sales and call 
centres. 
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