. .. _—
%r .a. Stfedni Skola obchodu,
® sluZeb a podnikani
evropsky X W 5 5 : a VysSi odborna Skola
v socialni opP i 3 i 33/A, 370 04 Ceské Buddjovice

fOndV CR EVROPSKA UNIE ‘ V‘ v pro konkurenceschopnost

INVESTICE DO ROZVOJE VZDELAVAN[

Jméno autora: Mgr. Maria Filipova

Datum vytvoreni: 26. 05. 2013

Cislo DUMu: VY_32_INOVACE_16_AJ EP

Rocnik: 1. — 4. roCnik

Vzdélavaci oblast: Jazyk a jazykova komunikace

Vzdélavaci obor: Anglicky jazyk

Tematicky okruh: odborna slovni zasoba pro studenty ekonomickych obort
(Ekonomika a podnikani, Obchodnik, Podnikani)

KliCova slova: marketing, zakaznik, pozadavky, prizkum trhu, mezera na trhu

Metodicky list/anotace:

Material slouzi k seznameni se zakladni odbornou slovni zasobou pro studenty ekonomickych oboru.
Jedna se zejména o terminy z oblasti ekonomie.

Studenti odhaduji na zakladé svych znalosti vyznam slov. V pfipadé potfeby pracuji se slovnikem.



Marketing - introduction



Market

* marketing Is about responding to
consumers' needs

* a market is any place where buyers and
sellers meet to trade products

* markets are dynamic, they are always
changing



Market research

marketing is about identifying and satisfying
customer needs

market research involves gathering data about
customers, competitors and market trends

the first step for a new product Is to attract trial
purchases

primary research (field research) involves
gathering new data

secondary research (desk research) involves
gathering existing data, researching the internet,
newspapers and company reports



Targeted marketing

 for example, a music studio can target a
song at one group of customers of similar
age, gender, class

* a market map shows all the products in
the market using two key features — quality
and price

 agap in the market is a business
opportunity



Remember

* a competitive market has many
businesses trying to get the customers

« competition can help improve these
factors:

> price
» product range
» customer service
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