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Metodický list/anotace: 

Materiál slouží k seznámení se základní odbornou slovní zásobou pro studenty ekonomických oborů. 

Jedná se zejména o termíny z oblasti ekonomie.  

Studenti odhadují na základě svých znalostí význam slov. V případě potřeby pracují se slovníkem.  

 



Marketing - introduction 



Market 

• marketing is about responding to 

consumers' needs 

• a market is any place where buyers and 

sellers meet to trade products  

• markets are dynamic, they are always 

changing 



Market research 

• marketing is about identifying and satisfying 
customer needs 

• market research involves gathering data about 
customers, competitors and market trends 

•  the first step for a new product is to attract trial 
purchases 

• primary research (field research) involves 
gathering new data 

• secondary research (desk research) involves 
gathering existing data, researching the internet, 
newspapers and company reports 



Targeted marketing 

• for example, a music studio can target a 

song at one group of customers of similar 

age, gender, class  

• a market map shows all the products in 

the market using two key features – quality 

and price 

• a gap in the market is a business 

opportunity 



Remember 

• a competitive market has many 

businesses trying to get the customers 

• competition can help improve these 

factors: 

price 

product range 

customer service 
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