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Metodický list/anotace: 

Materiál slouží k seznámení se základní odbornou slovní zásobou pro studenty ekonomických oborů. 

Jedná se zejména o termíny z oblasti ekonomie.  

Studenti odhadují na základě svých znalostí význam slov. V případě potřeby pracují se slovníkem.  

 



Financial management 



Cost 

in production and accounting, a cost is the 

value of money that has been used up to 

produce something and it is not available for 

use anymore 



Types of cost 

• manufacturing cost (material cost, labour 

cost, overhead cost) 

 

• non-manufacturing cost (selling cost, 

distribution cost, administrative cost) 

 



Revenue 

revenue is the income earned by a business 

over a period of time, it may refer to 

business income in general, or it may refer 

to the amount of money received during a 

period of time 



Profit and loss 

 

• profit is the surplus left from revenue after 

paying all costs 

 

• a loss is made when the revenue from 

sales is not enough to cover all the costs 

of production 

 

 



Remember 

• some costs are variable costs, for example, 
the cost of raw materials 

• fixed costs, stay the same even if more is 
produced, office rent is an example of a fixed 
cost 

• the total cost is the amount of money spent 
by a firm on producing a given level of output 

• losses can be reduced by 

     cutting costs 

     increasing revenue 
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