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Metodický list/anotace: 

Materiál slouží k seznámení se základní odbornou slovní zásobou pro studenty ekonomických oborů. 

Jedná se zejména o termíny z oblasti ekonomie.  

Studenti odhadují na základě svých znalostí význam slov. V případě potřeby pracují se slovníkem.  

 



Demand 



Demand 

• demand is an economic principle that 

describes a consumer's willingness and 

ability to pay a price for a specific good or 

service  

• demand shows how much is a product or 

service wanted by buyers  



Law of demand 

• as the price of a product increases, a 
lower quantity will be demanded; as the 
price of a product decreases, a higher 
quantity will be demanded. 

 

• in other words, the law of demand states 
that the quantity demanded and the 
price are inversely related, other things 
remaining constant 



Limitations 

• price 

• substitution 

• change in income 

• anticipatory change in prices 

• preferences, habits, taste, fashion 

• complementary good 

 



Elasticity of demand 

• it gives the percentage change in quantity 

demanded in response to a one percent 

change in price 

• a number of factors can affect the 

elasticity of demand for a good (availability 

of substitute goods, necessity, duration, 

income) 



Remember 

• various research methods are used to calculate 
price elasticities in real life, including analysis of 
historic sales data 

• price elasticity of demand (PED) was devised by 
Alfred Marshall 

• a demand curve is a graphical depiction, it shows 
how the quantity demanded of some product 
during a specified period of time will change as the 
price of that product changes, holding all other 
determinants of quantity demanded constant 

• price is usually measured on the vertical axis and 
quantity demanded on the horizontal axis 
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