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Metodický list/anotace: 

Materiál slouží k seznámení se základní odbornou slovní zásobou pro studenty ekonomických oborů. 

Jedná se zejména o termíny z oblasti ekonomie.  

Studenti odhadují na základě svých znalostí význam slov. V případě potřeby pracují se slovníkem.  

 



Market economy 



Market economy 

• a market economy is based on supply and 

demand, and prices of goods and services 

are determined in a free price system.The 

characteristic of a market economy is that 

decisions are mainly made through markets. 

This is contrasted with a planned economy, 

where decisions are based on a plan of 

production. 



Market 

• a market is one of the many varieties of 

systems, institutions, procedures, social 

relations and infrastructures whereby 

parties engage in exchange  

• it can be said that a market is the process 

by which the prices of goods and services 

are established 



Types of markets 

 

• regional  x international 

• town   x country 

• consumer  x financial 

• potential  x prediction 

• grocery   x non-grocery 

 

 

 



Remember 

• most markets contain different groups of 

customers with similar characteristics and 

buying habits - market segments 

• breaking down a market into submarkets 

can lead to a business opportunity 

• a gap in the market - there is a business 

opportunity 
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